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OVERVIEW SOLUTION

YBA faced one of the most challenging and
delicate issues any PPC agency dreads: a client
about to launch their first advertising campaign
and finding their account suddenly suspended
without notice.

The agency turned to Microsoft support for
immediate assistance. But unfortunately, the new
client’'s account had been marked as ‘high risk’ and
fraud measures prevented further information
from being disclosed to them.

YBA was justifiably frustrated, particularly as it
was a straightforward, small account for a
run-of-the-mill consumer product in a local area.
There was nothing obviously high-risk about it,
and other advertising platforms had already
accepted the business.

Struggling to make sense of the situation and with

no apparent explanation or ability to appeal for a much swifter conclusion.
against the decision, YBA turned to the Diginius

support team for help.






